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1. Answer the following as directed : (any ten)
1x10=10

woe IR o SRR e g
(fRieprea w=or)

(a) Advertising can be used to sell
frealoiea el (RIRCE! [eRIS A <2 51 A 2
(i) product
]
(i) service

(75|
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(b)

(ii7) idea
SIER}

(iv) All of the above
G799 IGIRCTL0!

(Choose the correct answer)
Cifds Tech! qIfR ©fersd)

Which media is useful for illiterate
consumers ? ‘

o= S A (P! 2AbIT SN AN
291 )
(i) Print 7

Pall
(i) Broadcast

SIS IRl
(i) Poster

CofTBis
(iv}‘ Transit means

Grfere firm

(Choose the correct answer)

(% Tewcht iz Bfed)
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Personal selling is not targeted towards
Jfeste [ieE FIe 75 G902
(i) mass audience

SR
(i) personai contact

et i

(iii) two-way communication

(e Calicast
(iv) quick feedback |

fApeieq Feieel :
(Choose the correct answer)

(I TeReh! Fife Cfedn)

The best means of increasing sale of
an article is

<51 = R % AT Ve AR T2
(i) exhibition

el
(i) fairs

Gl

(i) advertisement

G [cakaCl

Contd.



(e)

(iv) None of the above

89[59 GbIe w2
(Choose the correct answer)

(3% Tewch! Az TS

The fastest growing medium of
advertising is

woall) el T (22
)
fofe
(i) Radio
- ST
(1)) Internet
ZHOINEG
(1v) Newspaper
ol FF© .
(Choose the correct answer)
(B Teh! AR BETSA)

Which role people donot play in making
decision on buying ?

Y3 @R (RS Wed (sl feris eer ke
T2 14 1A
(i) Initiator

S P
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(i) Influencer
GO

i) Attitude
ORI

[iv) Decider

s

(Choose the correct answer)
(% Teach AR Tferedn)

Which of the following is not a feature
of the advertisement ?

O (NG FE@iPES (G%y 27
(i)  Paid activity

sAfRIiECIey S
(ii) * Identified sponsor
e 41 el
(i) Visual or oral
yiRey a G
" (iv) Personal
- s
(Choose the correct answer)
(i bl AR Beq)
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(h) Primary purpose of advertising is to

Rt 21 o (20
() inform i

SN B!
(ii) persuade
(iii) remind :

g (=13 il
(iv) All of the above

ST TGIRCLD!

(Choose the correct answer)
(i3 TGIH! R Tlerad)

Which of the following is not a feature
of advertising ?

o (P! el R T e
() Information
SR
(i) Brand image building
WS SRS CoHE =1
(iii) Persuation
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0)

(k)

(iv) Pricing
e o

(Choose the correct answer)

(% e JIR Clerss)

Brand switching is one of the objectives
of : _

oS TR (! Bl @9 RO &7t
GRS ?

(i) management

SAfBIETI

(i) marketing
- BISIEEEE

(1ti) advertisement
fReaiof

(iv) publicity

biq
~ (Choose the correct answer)

(7B Tewn AR TS

The client of an advertising agency is

. called
Croalo AcEIR SifEre AfesEe [ e &l A2
(i) customer
a|ESy
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,(ii) major
RICE
(tii) corporate
[GRE
(iv) account
UEaICHINE |
(Choose the correct answer)
(3B Te IR B

() Which one of the following is not a

media_ vehicle ?
SET (IO NG Al 2w 2
(i) Leaflet
. ehR A
(i) TV
B
(i) Conference Hall

e
.(iv)- Internet

ZeBIRCD
(Choose the correct answer)

(1% Teaeh! Az B ed)

4 (Sem-5/CBCS) COM HE 3.ADVT)/G 8

(m) Egyptians used to make sales messages

and wall posters.

30T (ENRCE [ieES 6] S (R 1498
A TR T |

() papyrus
AT
(ii) fabric
RIEE
(i) pine
9“3'—‘[ ’
(iv) eucalyptus
(Choose the .correct answer)
(T Cescol IR TereT)
() The first American advertising agency
was set up by
Zios SRS Reiei 72 Bo FiEfest
(i) Gutenberg
SToA
(i) Volney Palmer
wAf APEE
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(iii) Kuleshov

g

(iv) E. S. Porter
3. 4p. AR

(Choose the correct answer)

(i3 Teweh! Az Clered)
(o) Write the full form of ASCL
ASCI 3 3754 =ofth! ferl |
(p) Write the full form of USP.
USP F =5 Soieo! 14|
(g) Write the full form of TRP.
TRP 3 7= F=(o1 oyt |

(r) brings the attention to products
to potential customers.

(Fill in the blank)

7 11 5 | T B 3 s =
RS A | (a1 1% 279 )

2. Briefly answer the following : (any five)
2x5=10

©eTS WAPTRS B Ue o1l ¢ (gt <sbr)
(a) What is advertising audit ?

ﬁ@mﬂ AT T (52
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)

(c)

(@)

(e)

()

(h)

(1)

0)

What is online advertising ?

e Reals T e

What is advertising budget ?

RealsiAg I0E0 T 2

Write the meaning of advertising appeal.
eI S S 52

What is media scheduling ?

TG Siferpieel A {62
Write the concept of brand.

. @W9 gReee! i

Mention any two functions of
advertising agency.

Ftel A Repien 7o i S 41

What is sales promotion ?

R gl e 62

Mention any two advantages of internet
advertising. :

S IGD RieE AT 757 T

Write any two outdoor media used for
advertising. '

fRealof@ A IR () R 757 e
T /4|
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3. Write short answers to any four of the
~following : 5x4=20

o ﬁzawmwﬁz?msqm%m :

(@)

(b)

()

()

(e)

()

Explain the objectives of advertising.
izl Sl i

What is media planning ? Explain it.
Mg ARSEA A {2 =0 90

Explain the qualities of a good
advertising copy.

T REiei (B SAleePTIR S <54 |

Explain the future role of advertising
in India.

w19 e Siee [Meiss Bfsm SIiEisel

SN

Discuss - ‘the "AIDA @ model 2K

. communication.

(AN AIDA NI 7 <5 |
Explain the advantages of advertisiﬁg.
Rl FREPE 1 <5 |

Explain some commonly used direct
advertising.

ARSI VR (1 R 2o Reaioig
e feveil '
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(h) ~ Write a note on advertising on social
media. \ ;

ST ST eslele @9 7S <l (Brel fordl |

4. Write long answers to any four of the

following : 10x4=40
< el bifese IZe O ol 8

(a) «pffordability is the best way to decide
the advertising budget.” Discuss.

| Rl AT [ SRS FRAOR (22
TeFe TR — SRSl |
(b) Broadly explain the emerging trend in
advertising.

el SEiE 4191 eoe %R ol

(c) Write the meaning of advertising
agency. What are the various types of
advertising agency ? Explain.

Creaiom g oY e [fen =09 IBicakan
Fegg [ W F
(d) What are the various Acts available in
India to control advertisement ?
Explain.
R Rele e SR N S [ i
SoleTd SNR? IL T
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(€

9)

()

Explain the nature and importance of
advertising.

Realoma 2o oI @y Zai2 Bl

What is audience analysis ? What are
the factors that affecting audience
analysis ? Explain.

(il Rt I 52 ceirel Rodaers & SR

ol [TBR F=2 3= 911

Explain the procedure of advertising
budget. What are the factors to be
considered while deciding advertising
budget ? Explain.

Re@lon ATTE o w97 SwfS i 9|
ﬁwwmﬁm—w—ﬁswwﬁw
(92 3091 T4 |

What are the different types of
advertising appeals ? Explain.

ffen «ei7 Reaioms S & &2 g

BSIN

Discuss the major factors which
influence media scheduling.

mwnﬁwmmmwmw

T <<l |
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Has technology played a role in modern

v day advertising 2 If yes, discuss its
effects.
ayfe Rz TyFE PR ReEeRe ol
(oreTErRA ? AW CAFIRCR, (OMOARCE 2T
IS RO F
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