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1. ~Answer the followmg questions as directed :
1x10=10

(a) The words used in an advertisement
referred to as

(i) data
(i) artwork
(i) copy
(iv) text
(Choose the correct answer)
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(b)

(c)
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feateie 9T R S [ YT o I
i) oI
(i) I
(iii) G '
(iv) & A
. (13 Gewhr AR TAS)
A:dvertlsmg contributes to
(z) economic growth of society
(u) national capital
(iii) power of marketing firms

(iv) chaos in the already congested
marketplace

(Choose the correct answer)

et okt g

() e oo s

(i) I X ,

(iii) ITTIRA AR S =

(v) R R B o o wrEcE
0T TTY

One of ot fo
Or of the most effective methods for

ivertising a product is to compare it
with competitive offerings.

| (Write True or False)
AMRINCH SMowTprRI T w11 ool 18

TRt o1af tarm @ Totge e
(8% @ o5 f&3)
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(d) Products are purchased for the benefits,

(e)

(9)

(h)

it offers to the customers.
(Write True or False)

7 T I I (R 2 (Tl TAPIT Al
IR (8% . 98% f773))

Write the full form of AIDA.
AIDA I 5=l eItot fort |

Write the full form of TRP.
TRP I ™9 FItol &7l

Advertising can be used to sell
(i) products
(i) services
(iij) ideas
(iv) All of the above
(Choose the correct answer)

Realole wete Tl (@R RPN A T=[
e

G @

) CR®l

(i) @

(iv) 87T ABIRTD! o
(i Teveh! AR Cled)
The first American ad agency was set

up by
(i) Gutenberg

(i) Volney Palmer
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(iii) Kuleshov
(iv) E. S. Porter

(Choose the correct answer)
o4 SICReR Reatem et gom R
(i) el
(i) N AFTIR
(iii) OIS
(iv) % <. *BR .
(i e AR &)

?onsumer jury technique is adopted
or

(i) print media
(i) direct mail
(i) broadcast mail
(iv) All of the above

(Choose the correct answer)
TR Rl %l olew =1t =
i) = NG s
(i) AOTF QIR wiqt
(iii) PR R oy
(iv) 87T ABiR/t

(% ewcsr AR Bfaedn)
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2. Briefly answer the following :

Advertising means
(i) market
(ii) television
(iii) services
(iv) publicity

(Choose the correct answer)
Regiol T '
i) <&
(i) T
(i) W
(iv) AGW _
(e Geaeo! AR Clered)

2x5=10

G ICR I ES] s Tl fordl ¢

(a)
®
(c)

(d)
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What is advertising ?

Roaton WA &2

What is media selection ?

s oA e e

What is emotional advertising ? .
wieree Reter w2

What is advertising theme ?
Resioa 1 R A e
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(e) Give a brief note on full-service
advertising agency.

A -eRR Retsi sicge Raw sste B

Write short answ :
following : SES StoMany foursil; —t};S

O Rt o v e o g

(a) Discu'ss the qualities of. a good
advertisement copy.

G Taw [eEsi G R A

(b) Write a note o e
n advertisin :
media. g on social

ANE M3 R@I7T @si e GO1 it &7t |

(c) Explain the objectives of advertising

Realora SR 8oe i 79 |

(d) Write about advertisihg audit.
fReziofe oif et T=icE fevan

(e) Discuss the
rec :
advertising. ent trends in

O WWW\GWWWE

() What are the
adv :
marketing ? Dis Cusintages of online

SEIZ TR R & Ko St 41
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Write long answers to any four of the
10x4=40

following :

Wﬁmmmﬁmwﬁwm:

different types of advertising

(@) What are
w do they differ from

agencies and ho
one another ?

ﬁf@‘alawﬁmmwmmﬁﬁwﬁﬁ@m
ﬁ@mi‘cﬁﬁaﬂ@wﬁf%wq T2

sing manager of a firm selling
for your demand of
ase in advertising

(b) As adverti
cars, give reasons
twenty per cent incre

budget. .
aﬁm@ﬁﬁwmﬁwmﬂﬁmﬁmﬂ
gﬁﬁwmam?ﬁﬁmmqﬁwmq

el

(c) Whata
media ? Expl
fifon eed [Ee 30 MG e TR
g Sl

scuss the nature and importance of

re the major types of advertising
ain their characteristics.

@ Di

advertising.

ﬁ@ivfﬂaﬁ@%m@wmwl
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