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1. Answer the following questions as directed :
' 1x10=10
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(@) The words used in an advertisement
referred to as

(i) data
(i) artwork
(iii) copy
(iv) text
(Choose the correct answer)
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(l) &l | (d) Products are purchased for the benefits,
@ = | it offers to the customers.
(i)  orpy \ (Write True or False)
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() Advertisip, Co% Tewchr e BT () Write the full form of AIDA.
I ccorome o 0utes to AIDA 3 7=l FiCB! el
: r :
g:{) Nationg] cgp?:;h of society () Write the full form of TRP.
(iv) fg:(f; of marketing firms | TRP 3 5i¢f Feico! forall |
in
marketplacti]e already congested | (g) Advertising can be used to sell
(Ch . (i) products
ﬁ.mm Wﬁ"{-ﬂ 90se the correct answer) | (i) services
() AR Qi (i) ideas
) e o oy fiv) All of the above
(i) Sy (Choose the correct answer)
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titive Offeri:]S Sto compare it (i3 Tewhl AR BES)
EECT?R% W%U?HT (Write gT,'.ue or False) (h) Thebﬁrst American ad agency was set
VIS up by
MR e ) TR e coois skl (i) Gutenberg
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16 wifRe | (i) Volney Palmer
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(Cho
0Se the correct answer)

() Advertising means
(i) market
(ii) television
(iii) services
(iv) publicity
(Choose the correct answer)
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(i) T
(i) Gl
(iv) oI
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2. Briefly answer the following : 2x5=10

e TR PLE Ued fordl ¢
(a) What is advertising ?
Rl W &2
(b)) What is media selection ?
g fiee e &2
() What is emotional advertising ?

SiReGRS R M &2

(d) What is advertising theme ?
Seaieied e {98 e 752
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Write long answers to any

four of the
10x4=40

following :

@aaJ%RNEWEﬁﬁﬁaaﬁﬁiﬁﬁﬁiﬁwtz
fferent types of advertising

(@) What are di
do they differ from

agencies and how
one another ?

ﬁﬁ%ﬁaﬁmaﬁﬂmﬂﬂvﬁgmmaﬁ$6m$daﬁmmqq
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r of a firm selling
your demand of
advertising

(b) As advertising manage
cars, give reasons for
twenty per cent increase in

budget.

major types of advertising

(c0 What are the _
n their characteristics.

media ? Explai

(d) Discuss the nature and importance of

advertising.
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(h)
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How do the legal aspects influence in
advertising ? Explain.
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Explain the growth of advertising

industry and write a short note on
future of advertising in India.
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Explain the functions of advertising
agency.
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What are the common advertising
appeals ? Discuss it
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