(i) Which of the following is a strategy of
OPTION-B using a successful brand name to
Paper : COM-RE- 5026 launch a new or modified product in a
(Principles of Marketing) ! new categc:ry ? (Choose the correct one)
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e figures in the margin indicate .
_ Jull marks for the questions. . (a) Duo-branding
Answer either in English or in Assamese. A
G G TS Sev 391/ (b) Line extension
1. Answer the following as directed : (A AR
1x10=10 i
. Brand extension
) The term ‘marketing myopia’ was (C) T
propounded by yopia R T
(Choose the correct one) (d) Multi-branding
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(a) Philip Kotler (iii) As a marketing strategy, diversification
%%’[9[ W is best desqribed as Wthh Of the ‘
_— $ ‘ following ? (Choose the correct one)
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(c) Peter Drucker ! (9% Tl b Tlasar)
o g (a) Existing products in new markets
(d) Seth Godin
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(b) Existin P ‘sting (v) If, after buying a product, the customer
marketsg products in eXighie is anxious about the choice he has
made, this is called
R e R o (Choose the correct one)
(c) New products for new markets A @Ry {TT Piee 3t diem fRem o
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(d) New products for existing markets (% . W Sffs)
(e — — (a) post-purchase behaviour
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v} Introducing the new product into th® (b) cognitive di$sonance
market takes place in which stage of -
the new product development process ? . .
(Choose the correct on€) (¢} comparative tension
| TRy G el ! sifime w0l IR Sl
‘ TS amgq =l .93] 2(0% & %' q%ggﬁ\eaf) (d) buyer’s dissatisfaction
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(a) PrOduct plann.
ng ] ¢ i ix’ t was
&g orﬁw;"w : (vi) The ‘marketing mix concep
| A introduced by (Fill in the blank)
(b) Test mariceting TER R (et Q SIPRBIE |
TG =13 (N 3 79 F)
(c) Commercigljcaq: | (vii) is the marketing of products
o sation : that are presumed to be
: environmentally safe. (Fill in the blank)
(d) Business analys;s sifsnfRTeir Meem & o9 SN TN
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(viij) Ownership cannot be transferred in
services. (State whether true or false)
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(ix) Agent middlemen and merchant
middlemen are the same person.
(State whether true or false)
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(x) Concentrated marketing is also known
as niche marketing.

(State whether true or falsel
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Answer the following questions very briefly *
2x5=10

e e o by Te figy :
(i) What is Pricing strategy ?

v Rl e 5
(i) What is persona] selling ?
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(i) What is trade mary »
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(iv) What is meant by product support
services ?
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(v) State two impacts of Covid-19 pandemic
on retailing business.
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Answer any four of the following questions
briefly : ’ 5x4=20
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(i) State the. importance of studying
consumer behaviour in modern
marketing system.
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(i) Explain the societal concept of
marketing.
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(iiij) Write a note on product planning.
Ty AR 8o 46 Cort for

(iv) What are the requisites for a sound

marketing segmentation strategy ?
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(v) Differentiate between consumer goods
and industrial goods.
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(vi) What are various types of retailers ?
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Define marketing. Discuss the traditional
and modern concept of marketing.
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Define marketing environment and discus®
its components. 10
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Diso:uss various factors which influence thg
buying behaviour of consumer. 1
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What is market segmentation? Why i5
required for a business ? 5+5=10
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What is product life cycle ? State various
stages of product life cycle. 2+8=10
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Explain various internal and external factors
which influence the pricing decision of a

business. 10
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Define promotion mix. Discuss the factors
that are to be considered in determining
promotion mix. 4+6=10
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What are packaging and labelling ? l?iscuss
the importance of packaging to different
parties. 5+5=10
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